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About The Royal Aviation Museum of Western Canada  
The Royal Aviation Museum of Western Canada was established in 1974 by a small group of visionaries committed to preserving 
Canada’s distinct aviation heritage. Today, with nearly 100 historic aircraft and more than 70,000 artifacts, texts and 
photographs, the Museum remains one of Canada’s largest and most complete aviation heritage collections. This remarkable 
collection is not only the foundation for telling a remarkable story of history, but also engages students and visitors in 
discovering the science behind flight, inspiring future generations of aviators and explorers of the sky. The Museum is currently 
building a new state-of-the art facility on the Winnipeg airport campus that is scheduled to open in 2021 and will be a premier 
architectural attraction for the City of Winnipeg.  
 

Position Summary 
Reporting to the President & CEO, this newly created position will be responsible for the planning and oversight of all marketing, 
communication and public relation functions within the Museum. As a key part of the Senior Leadership Team, this innovative 
and engaging individual will develop and implement a multi-faceted marketing and communications strategy and deploy a 
suitable mix of contemporary, digital, and traditional media that will serve to define and enhance public perceptions of the 
Museum, deliver key institutional messages, increase audience engagement and build capacity for earned revenue.  
 

An ideal candidate will demonstrate strategic thinking, exceptional communication skills, a commitment to collaboration and 
passion for fostering partnerships. We are seeking a dynamic, creative leader to showcase your talents, spearhead marketing 
and communications and act as catalyst to amplify, promote and transform the Museum brand into the future! 
 

Key Responsibilities 
 Develop and execute a cohesive communications strategy and marketing communications plans including advertising, 

marketing and promotional materials, utilizing online web development, social media platforms and digital tools; 

 Create policies, programs, strategic and operational plans and budgets as it relates to marketing and communications;  

 Launch a brand strategy, including a new name, logo, graphics and tagline that aligns with the Museum and its key markets;  

 Ensure brand consistency and create content rich publications including the Annual Report, marketing materials, media 
briefings, letterhead, brochures etc. for production in both print and digital formats; 

 Provide direction for website development and maintenance , including integration of box office ticketing, retail functions 
and enhanced content;  

 Negotiate media partnership agreements, including media buys for TV, radio, outdoor, print and digital; 

 Leverage sponsorship and advertising opportunities to achieve maximum exposure and grow brand awareness;  

 Represent the Museum with various professional organizations such as public relations/marketing and tourism partnerships.  
 

Selection Criteria  
 Successful completion of a university or college degree in Communications, Marketing or equivalent combination of 

education, training and experience;  

 Minimum of 5 years of experience in a senior management marketing and communication role with demonstrated success 
in the not-for-profit sector and significant experience leading a collaborative, cross-functional team;  

 Resourceful person with demonstrated success developing and managing budgets in alignment with corporate strategy;  

 Proven skills, knowledge and expertise in designs and execution of marketing, communications and public activities;  

 Experience working with a diverse group of clients, partners and stakeholders, and ability to foster and grow relationships;  

 Strategic and innovative thinker with excellent analytical skills that can help create a stronger brand presence, improve 
customer experience and positively impact corporate brand, reputation and awareness; 

 Exceptional interpersonal, analytical, organizational, negotiation and communication skills.  
 

To apply to this opportunity, please send an updated resume and cover letter  
quoting project #30111 to jen@harrisleadership.com 
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